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Social Media as a Tool 

• IPSC and GAI – Facebook, Twitter 

 

• Uses 

 

• Tips 

 

• Cultural boycott 

 

• Palestine and social media 

 

• Pluses and Pitfalls 

 



IPSC  

• Two Facebook pages  

 

• Twitter account 



Website  





Gaza Action Ireland 

• Facebook page  

 

• Twitter account 





Using the tools 

• Awareness raising – humanising 

• Countering mainstream media 

• Sharing pictures, articles, campaigns  

• Organising and mobilising– protests, events, actions 

• Motivating members 

• Using the website and social media to garner support for petitions 

• Fundraising  

• Joining thunderclaps, Twitter storms -  using hashtags  

• Typical hashtags: #BDS #apartheid #Israel #Palestine 
#GazaUnderAttack #Gaza1YearOn  

• Specific campaigns  - #SaveSusiya #PalHunger #StopG4S 
#dontdanceforapartheid  



Tips  

• Social media must be enagaging - like a long 
term relationship with people. Take time every 
day to source, read and post articles in addition 
to the campaigning 

• Be consistent with framing – freedom, justice, 
political and human rights  

• Have rules and a policy for trolls 

• Have a team 

• Memes are good, but make sure they're factual  

• Never believe something from a blog or 
'alternative' news site without triple checking it 
first with more credible sources 

• Images are very useful, but be sensitive 

• Infographics are a great way to inform 



Tips  

• Post positive as well as negative content 

• Highlight successes 

• Be witty - but not flippant 

• Short videos are good. If you have people and 
resources to make them, do! But they need 
decent production values or people won’t watch 

• Don’t post too often - don't post too infrequently. 
1-3 hours between posts, otherwise FB thinks 
you're spamming 

• If you have money - pay for post promotions 

• Try to use social media to drive people to your 
website, and get people to sign up to a 
newsletter from the website  









                   Stay Human 

 

https://www.youtube.com/watch?v=4WV9ixJD_yg




Cultural Boycott 

 



Social Media and Artists 

• Be imaginative and creative with page names, graphics, 
communication 

• Work with song lyrics or titles or albums 

• Ensure that the campaign is tailored to them, not just 
generic- this will also increase its chances of being 
picked up in the mainstream media 

• Work with the artists’ interests and causes 

• Find out who their influences, mentors, people they 
admire are and if they have joined the boycott  

• Ensure all communication with them from the public on 
your pages/ in your campaign is civil and respectful 

• Tweet and share pertinent and informative content about 
BDS 

• Write open letters 



 













Palestinians and social media 

 



Citizen Journalism 

  

  

  

 “Many people - young and old 
alike - are using social media to 
report on their immediate 
circumstances in ways that the 
mainstream media cannot. We 
see this shifting coverage and 
understanding of events from 
Gaza to Ferguson. In both places, 
tweets from local residents have 
offered immediate news to those 
watching from elsewhere. In some 
cases, citizen journalists have 
greatly challenged the narratives 
of more established sources.”   

 Joe Catron 

  

 “I don’t think I am the only person 
who has lost sleep or experienced 
anxiety due to the pervasive killing 
my social media streams are 
bringing to my daily life. What I 
mean is, if you are following these 
events, they can become far more 
real via social media – where your 
friends, acquaintances, colleagues 
etc – are reacting in real time -
than when they were filtered via a 
daily news bulletin, or live reports 
from satellite points.”  

 Paul Mason 



 “Twitter is the fastest social media tool in disseminating information, 
so I found it suitable to publish my tweets about the situation in 
Gaza as attacks and developments happen around me. People from 
other countries always believe such reports coming from 
eyewitnesses, from people who live on the ground. Before the 
recent Israeli aggression on Gaza, I used to receive between 20-50 
retweets on my Twitter account. But during the aggression, the 
number of retweets increased rapidly to reach over 1,000 retweets 
for each tweet I post. That has encouraged me to divide my tweets 
into three major categories: breaking news, full stories, and the 
massacre,”  Khaled Safi, blogger and social media activist.  

 





 



Pluses and Pitfalls 

• Immediacy 

• Reach 

• Democratisation 

• Challenging the narrative  

• Trolls!  

• Hate mail 



Thanks for listening!  


